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Wedding Stat ionery
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OUR STYLE

OUR EXPERIENCE
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MAIN SERVICES

SEMI-CUSTOM

INVESTMENT INVESTMENT INVESTMENT

wedding s tat ionery

250 euro 400 euro 200 euro 300 euro

wedding s tat ionery invitat ions
CUSTOM DIGITAL
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OTHER SERVICES

CUSTOM

INVESTMENT INVESTMENT INVESTMENT

wedding day s tat ionery

300 euro 200 euro

wedding day s tat ionery webs ite
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SIGNATURE PACKAGE

INVESTMENT

1000 euro

wedding exper ience
OUR COMPLETE
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PORTFOLIO
wedding
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OUR FAVORITES DETAILS



SEMI-CUSTOM
wedding invitat ions
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PRINTING
tecnhiques

DIGITAL

DIGITAL

LETTERPRESS

WHITE INKLETTERPRESS EMBOSSING

HOT FOILEMBOSSING
on paper

on fabr ic

with ink

print ingblind fu l l  card

pr int ingdetai l



F.A.Q’s

~ WHEN SHOULD I PLACE MY ORDER?
!"#$"%&''"()#*+,%-(.#/0"#&$)"$#,#'-(-'1'#&2#3#'&(/04#-(#,)5,(%"#&2#/0"#6"))-(.#&$#7#'&(/04

8"2&$"#/0"#)"4-$")#),/"#2&$#)"+-5"$9#&2#/0"#-(5-/,/-&(4:#%&(4-)"$-(.#/0,/#*"$4&(,+-;")#4"/4#,$"
*$&)1%")#-(#,**$&<-',/"+9#=>#),94#,()#%,/,+&.#4"/4#-(#,**$&<-',/"+9#?@#),94A

~ HOW SHOULD I PLACE MY ORDER?
B&1#%,(#6$-/"#,(#"',-+#/&#*,*9$&4A4/1)-&C.',-+A%&':#%,++#14:#',D"#,#5-)"&#%,++#&$#%&'"#,()#5-4-/#14#,/#&1$#4/1)-&#-(#E1$-(A#

!"#6-++#*$&5-)"#9&1#6-/0#,#2&$'#/0,/#9&1#6-++#("")#/&#2 -+ + #&1/#-()-%,/-(.#6"))-(.#)"/,-+4:#%&(/,%/#-(2&$',/-&(:#%0&4"(#%&&$)-(,/"4:#
,%%"44&$-"4:#%0,(."4#/&#8"#',)":#F1,(/-/9#,()#&/0"$#)"/,-+4 A#G(%"#6"#0,5"#$"%"-5")#/0"#%&'*+"/")#2&$':#6"#6-++# -()-%,/"#/0"#2-(,+#F1&/"A#

H2#9&1#+-D"#&1$*$&*&4,+#/0"(#6"#*$&%"")#/&#4-.(#,#%&(/$,%/#,()#I8+&%D#/0"#4"$5-%"J#6-/0#,(#,)5,(%"#&2#?>K#&2#/0"#2-(,+#%&4/ A#
L2/"$#/0"4"#4/"*4#6"#4/,$/#6&$D-(.#,()#-(#,#2"6#),94#9&1#6-++#$"%"-5"#/0"#2-$4/#.$,*0-%#*$&*&4,+A

~ ARE THERE URGENT ORDERS?
B"4:#- 2#/0"#2-$4/#%&(/,%/#&%%1$4#6-/0-(#?@#),94#8"2&$"#/0"#)"4-$")#),/"#2&$#)"+-5"$9#&2#/0"#-(5-/,/-&(4:#
6-/0#,(#,))-/-&(,+#41**+"'"(/#&2#M@>#"1$&4#9&1$#&$)"$#%,(#8"#%&'*+"/")#-(#,#',<-'1'#&2#7>#),94A

~ IS THERE A MINIMUM ORDER?
E0"$"#-4#,#'-(-'1'#&$)"$#&2#@>#*-"%"4#GNOB#2&$#+"//"$*$"44#,()#0&/#4/,'*-(.#*$-(/4A#H2#9&1#6-40#/&#0,5"#+"//"$*$"44#&$#2&-+#*$-(/4#

2&$#F1,(/-/-"4#&2#+"44#/0,(#@>#*-"%"4:#/0"#F1&/"#6-++#4/-+ + #4/,$/#2$&'#/0"#*$&)1%/-&(#%&4/4#&2#@>#1(-/4

~ CAN CATALOG MODELS BE MODIFIED?
L84&+1/"+9#9"4P#L++#'&)"+4#%,(#8"#21$/0"$#'&)-2-")#6-/0#,(#,))-/-&(,+#41$%0,$."#/&#8"#,44"44")#8,4")

&(#/0"#.$,*0-%#6&$D#8"0-()#/0"'&)-2-%,/-&(4

~ SHIPPING
!"#',D"#(,/-&(,+#,()#-(/"$(,/-&(,+#40-*'"(/4#6-/0#"<*$"44#%&1$-"$A#Q"2-(-/-5"#%&4/4#,()#/-'-(.#,$"

/&#8"#"5,+1,/")#2&$#",%0#&$)"$#8,4")#&(#/0"#2-(,+#)"4/-(,/-&(#,()#6"-.0/#&2#/0"#"+"'"(/4#/0,/#',D"#1*#",%0#*,%D,."

~ ANY OTHER QUESTIONS OR IDEAS?
R&(/,%/#14#6-/0&1/#,(9#&8+-.,/-&(:#6"#6-++#8"#0,**9#/&#,(46"$#9&1

*,*9$&4A4/1)-&C.',-+A%&'

and sugges t ions



PA P Y R O S  ST U D I O

GRAZIE


